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- Of all land that is irrigated, 20% is too salty to 
farm. This means 1.6 million hectares are lost 
every year. 

- In just over a decade we lost groundwater 
equivalent to 40 million Olympic-size 
swimming pools.

- Due to human activity, many deltas are sinking 
5 times faster than sea levels are rising.  

Water… 



Dissemination and beyond: examples

- Dissemination 
- Communication as a tool for collaboration
- Communication as a research tool
- Communication as an end in itself



Dissemination



Deyang wetlands park, China









Legedadi, Ethiopia



Collaboration



Flood based livelihoods Network 
Foundation



Sharing



Roads for Water Learning Alliance







Collaboration
-Wide package of communication tools: website, 
social media, extensive use of videos

-Stimulates co-creation
-It has it’s own identity
-So nobody claims it or everybody owns it



Communication as a research tool



Photo Voice (Participatory Photography)



What & Why?
A participatory research tool to capture 
people’s perspectives by facilitating them 
to use photography



Example Roads: What matters to women?

• An exercise in participatory photography was carried out in, Aynalem village, 
10 km from Woukro.

• A group of 12 women discussed what was important to show, as 
representative of what matters most to them wrt road and transport 



How?

Form groups of 
three or more

Identify a 
facilitator

Before going out 
to shoot, discuss 
the topic and 
plan what you 
will shoot. 
All team 
members have 
to agree with 
the plan. The 
plan should 
include: 
What will we shoot? 
Should we interview 
people? Who should 
we interview? Local 
people? Officials?  
Present the plan to 
the facilitator and 
discuss plenary

After shooting, 
all the teams 
should come 
back and play 
back to the 
footage to the 
group. They 
should:

Explain the footage
Explain what the 
story is.  (Participants 
should be able to 
write down the story 
told by the footage in 
text form as well)
Share their 
experiences and 
stories as to how the 
shoot went

You  could 
provide general 
tips on framing 

Using cameras 
with GPS will 
enable you to 
know exact 
locations of 
pictures taken. 



Roads: What matters to women?



“Forget the (feeder) road. The walkway to it from our homes is so difficult. 
Pregnant women will have to think many times before using it.” – Kebraleme
Arzawi and Group



“If the road is tarmaced, if there are more buses…. We can 
call the mechanic quickly when the handpump needs 
maintenance, and the mechanic can turn up quickly too”
– Melesh, Haregu, and Group



“The buses are too few, and too crowded. They also overcharge, especially the younger conductors. 
We often prefer walking to Wukro (10 km) instead.”
– Melesh, Haregu, and Group

“If we were men, we could elbow our way through the crowd and capture the 
empty seats” – Tsegay Meharet and Group



“Even if  women like me are not 
employed by the contractor.... if 
the road is tarmaced, our 
children will find work. We 
women can make money by 
selling food, coffee, or snacks to 
those working ”
– Tsegay Meharet



Communication as an end in itself



Communication as an end in itself: 
Horizontal Learning

WMGs planning their water resources (Bangladesh)



Horizontal Learning
• Peer-to-peer learning, within Communities of Practice

• In Agriculture and Water Management, used to stimulate farmer-to-farmer sharing 
of innovative agricultural practices

• External intervention could involve 
• helping set up Communities of Practice; 
• designing Learning platforms for their use;  and 
• Providing training and support needed for utilizing the platform



Communication as an end in itself:
Video-based Horizontal Learning



Video-based 
Horizontal Learning

• Stimulating use of videos for 
documenting and sharing good practices

• ‘Easy’ videos, e.g. mobile videos
• Focus on youth and women



Video-based Horizontal Learning in coastal Bangladesh







• Objective to strengthen Water Management Groups in coastal communities
• Set to organise 10 trainings; 50 video screenings; 100+ videos made by farmers; 20 

videos made for Horizontal Learning
• Through the activities hundreds of good agricultural practices will be shared among 

WMGs; and a process of sharing will be initiated





What have we learned?
- Audience will not magically appear
- Communication is not for communication 

experts only
- Thinking everybody will embed 

communication in their workflow is a utopia
- Invest time to explore and use tools!! 

(Camtasia, piktochart, open databases)


